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A BRIEF HISTORY

ACCORDING TO ODALISQUE MAGAZINE, ART IS FASHION AND FASHION IS ART. THE
DYNAMIC WEBSITE WWW.ODALISQUEMAGAZINE.COM, LAUNCHED IN STOCKHOLM
IN 2011, AND ITS LAVISH COMPANION PRINT EDITION WAS FIRST PUBLISHED IN THE
FALL OF 2014, TOGETHER THEY FORM A GLOBAL PLATFORM WHERE CONTEMPO-
RARY ART AND FASHION MEET.

PUBLISHING PHOTOGRAPHY, ILLUSTRATION, SHORT ARTICLES AND INTERVIEWS
WITH INTERNATIONALLY-CELEBRATED ARTISTS, THE PRINT MEDIUM PROVIDES
VISUAL AESTHETICS THAT CATER TO THE FASHION ELITE WHILST CONTINUING
TO INCLUDE THE MARKET-PREFERRED, HELPING ESTABLISH THE ODALISQUE
PLATFORM WITHIN KEY GLOBAL FASHION TERRITORIES.

THE WEBSITE SERVES AS BOTH A SOPHISTICATED, CONTINUALLY EVOLVING
MEDIUM FOR EXPLORING NEW WORK FROM ESTABLISHED CREATIVES, AND ALSO
AS A PROVING GROUND FOR NEW TALENT WITHIN ART AND FASHION. DAILY
CONTRIBUTIONS FROM A DEDICATED TEAM OF BLOGGERS SPREAD AROUND THE
GLOBE AS WELL AS MORE IN-DEPTH, BI-WEEKLY INTERVIEWS AND EDITORIALS,
ADDRESSINGPRESSING,ISSUESRELEVANTTOTHEINTERNATIONALFASHIONAND
ARTS COMMUNITIES, SUCH AS FEMINISM AND GENDER EQUALITY, ECOLOGICAL
RESPONSIBILITY AND EMERGING OPPORTUNITIES IN THE DIGITAL AGE.
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FASHION
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BEAUTY




INTERVIEWS




INTERVIEWS

Yasushi x 5

MM: Are you a Home Alone fan?

YE: First movie I went to see by myself was Home Alone. Since then I have been
a fan of Culkin.

MM: Has Culkin seen your work?
YE: Some time ago, I had a chance to show one of the Culkin's friends my
paintings, and then she took some photos and sent them to Culkin. I never

received a response from Culkin but I guess he's seen my works, in some way.

MM: Do people find your current subject (Culkin) a bit odd?

039

YE: Very much so, I suppose. By the way, it's been 25 years since Home Alone
was released and he is still famous and recognized. I never expected this and
I find it quite surprising.

MM: How much does one of your paintings cost?

is around

YE: It depends on the series of work. For examp
one million yen [ca €7,800] for a painting sigis

MM: Do you buy art for yourself?

YE: I like buying art. I often buy my friends’

| i
Full Name: Yasushi Ebihara 1%
| & y

Born: Ibaraki, Japan, 1976
Lives in: Toride City, Japan
Occupation: Painter
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OD.M PRODUCTIONS

THE OD.MEDITORIAL TEAM ALSO PROVIDES FULL PRODUCTION SERVICES FOR CUSTOM MADE ADS, ADVERTORIALS,
COLLABORATIONS AND FEATURES FOR ONLINE AND PRINT ADVERTISING.

WORKING WITH LEADING INDUSTRY CREATIVE TYPES SELECTED FROM ITS INTERNATIONAL NETWORK, THE OD.M
TEAM HAS AN OPEN AND 'HANDS ON’ APPROACH TO WORKING WITH CLIENTS, STRENGTHENING BRAND PRESENCE
THROUGH OUR AESTHETIC, EVOKING READERSHIP INTEREST.

THE RESULT THOUGHTFUL AND EYE-CATCHING CAMPAIGNS FOR PRINT, WEB, AND MOBILE PLATFORMS CAN BE SEEN
IN THE OD.M PRINT EDITION AS WELL AS ON ODALISQUEMAGAZINE.COM.

ODALISQUE ALSO PARTICIPATES IN EVENT COORDINATION, COLLABORATING WITH DIFFERENT VENUES, ARTISTS
AND COMPANIES. CREATING A UNIQUE EXPERIENCE.
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IN COLLABORATION WITH CHANEL
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INSERT

Growing down!

An exhibition by
Jesper Waldersten
2015.06.11 —

EACH ISSUE, WE OFFER DIFFERENT
ARTISTS AN OPPORTUNITY TO INVEST IN
A CUSTOM INSERT SHOWCASING THEIR
ART IN COLLABORATION WITH ODA-
LISQUE’S ART DIRECTORS.
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PRINT AD FORMATS
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OSCAR JACOBSON BJORN BORG FILIPPAK
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CUSTOM CREATED MULTIPLE SHOWCASE
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DIGITAL

ODALISQUE MAGAZINE STARTED AS A DIGITAL PUBLICATION iN 2011 BY SISTERS SANDRA AND MICHAELA
MYHRBERG (EDITORS-IN-CHIEF), CONSTRUCTED BY KLOKIE GROSSFELD (SANDRA'S HUSBAND AND FORMER
PARTNER AT SURFACE TO AIR). OD.M’S READERSHIP WAS BUILT UP ORGANICALLY WITH THE COLLECTIVEHELP
OF HARD-WORKING INDUSTRY CREATIVES, EDITORS, ASSISTANTS AND INTERNS WHO HAVE JOINED THE
ONLINE PUBLISHING ADVENTURE. OVER THE PAST FEW YEARS THE ONLINE PRESENCE FOR CURRENT

AND CONTEMPORARY FASHION, POP CULTURE AND NEWS, HAS GROWN EXPONENTIALLY AND OD.M IS
PROUD TO BE PART OF THIS MOVEMENT.

OD.M’S EDITORIALS ARE UPDATED TWICE A WEEK AND POSTED ON OUR SOCIAL MEDIA OUTLETS REACHING
MORE READERS, OUR EDITORIALS COME FROM CONTRIBUTORS WORLDWIDE AND FOCUS ON PRODUCTION
QUALITY AND THOUGHTFUL CONTENT. REGULAR CONTRIBUTORS INCLUDE WELL-KNOWN STOCKHOLM
LOCALS; JASMINE STORCH, HEDVIG JENNING, NINA HOLMA, MICHEL WIDENIUS AND JORGEN BRENNICKE.

OD.M’S NEWS, PERSPECTIVES AND OPIATES SECTIONS ARE UPDATED REGULARLY AND POSTED AND
POSTED ON OUR SOCIAL MEDIA OUTLETS. OD.M ALSO COVERS BACKSTAGE DURING FASHION WEEKS.

OD.M HOUSES 15 BLOGGERS WORLDWIDE WHO COVER FASHION, ART AND LIFESTYLE, SUCH AS JADE
D’ECONZAC, FELICIA E, JAHWANNA BERGLUND AD ONE OF OUR TWO EDITORS-IN-CHIEF, MICHAELA
MYHRBERG.

OD.M’S DIGITAL CURRENTLY HAS AN AVERAGE OF 35,000 UNIQUE VISITORS PER MONTH. OD.M
DIGITAL IS APLATFORM FOR NEW AND ESTABLISHED INDUSTRY CREATIVES ALIKE.

FOR ADVERTISING INQUIRIES AND COLLABORATIONS PLEASE CONTACT OUR WEB DIRECTOR,
CLAUDIA FRIED AT CLAUDIA@ODALISQUEMAGAZINE.COM OR OUR FASHION DIRECTOR,
MEGHAN SCOTT AT MEGHAN@ODALISQUEMAGAZINE.COM

WWW.ODALISQUEMAGAZINE.COM
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Aninterview
Written by Feli

Bettina Rheims
Eriksson

Bettina Rheims knows exactly what she wants and talks about her work with
great passion and warmth. During her career as a photographer she has
explored the place of women in society, the beauty in the imperfection, the
intimate and the floating identity

Its a clear and windy day when Odalisque Magazine had the honor to meet with
the French iconic photographer during her visit Stockholm for the opening of her
exhibition “Ill be your mirror" at the Fotografiska Museet (Museum
of Photography).

FE: The exhibition is called Il Be Your Mirror” what do we see in the reflection?

BR: Maybe a self portrait, among all these people at the same time. Maybe a
conversation between women.

FE: How did you become a photographer?

BR: By chance. | started out as many things, and nothing. | didn't have much
talent for what | was doing, you know. | was doing little jobs that you do when you
don't know where you place is yet. And one day | remembered about
photography that | was doing as a teenager in school, and | remembered the
pleasure of being in the darkroom, and the smell and the red light. More than
anything else | remembered how | loved to be alone in there and nobody would
disturb me and ask me things and look at me. | didn't want anyone to look at me.
So, 1 gave it up for ten years or so and then | went back to it. The man | was living
with at that time got me a camera and I looked through the camera and figured.
yeah I'm home.

FE: The darkroom was your own little space?

LFRAME.

eyeshadow MAG pigment enlightening & MAKE UP STORE aquarius microshadow.

cheeks NARS contour blush gienah
lips DIOR rouge dior mysterious mawe

SCARLE

photography by FREDRIK AUGUSTSSON
stylist JAHWANNA BERGLUND

make up ASA ENGSTROM / Mikas Lool
hair SAINABOU CHUNE / Mikas Looks
model VILMAS / Mikas

photographer's assistant MAGNUS PETERSSON

shoos MARMEKKO

SISTERS

pholography by REBECCAMILLER
siylist SHALAROTHENBERG
make up YOSHIE KUBOTA
models THE QUANNSISTERS
SludioLEIMAGE PHOTOINC.
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Peckiaca CHANEL.
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OD.M READERS ARE DEVOTED LOVERS OF FASHION AND ART.

PASSIONATELY CONSUMING CONTEMPORARY PHOTOGRAPHY AND GRAPHIC ARTWORK,

MUSIC AND FILM, THEY ARE FORWARD-THINKING, UNABASHEDLY INTERACTIVE, AND PRIDE
THEMSELVES IN THEIR FAMILIARITY WITH EXCLUSIVE HIGH-END BRANDS, YOUNG DESIGNERS
AND CURRENT UP-AND-COMING INDUSTRY CREATIVES.

OD.M READERS ARE INDIVIDUALS WHO ARE ENGAGED AND ENLIGHTENED, WITH AMBITION
TO BE UPDATED, CONSUMING CAREFULLY AND PRIORITIZING QUALITY.

10 000 COPIES DISTRIBUTED WORLD WIDE.

ODALISQUE MAGAZINE IS DISTRIBUTED BY WHITECIRC.

WORLDWIDE INKEY CITIES SUCH AS PARIS, NEW YORK, LONDON AND
TOKYO AND ONLINE AT WWW.BOUTIQUEMAGS.COM.

DISTRIBUTED IN SWEDEN BY INTERPRESS.

AGE TERRITORY SUPPLY MARKET SHARE KEY DISTRIBUTION PARTNERS
25-34 50% UNITED STATES 30% MCNALLY ROBINSON
18-24 20% SWEDEN 28% BOOKSELLERS / NEW YORK
35-44 15% UNITED KINGDOM  13% BARNES & NOBLE / U.S.
45-54 8% FRANCE 7% PAPERCUT / STOCKHOLM
55-64 4% ITALY 5% W GOODMAN /LONDON
65+ 3% JAPAN 4% SEYMOUR NEWS /LONDON
UAE 4% BOUTIQUE COLETTE / PARIS
AUSTRALIA 4% LIBRAIRIE DU PALAIS
GENDER CANADA 2% DE TOKYO /PARIS
SPAIN 2% TSUTAYA DAIKANYAMA
FEMALE 69% T-SITE/ TOKYO

MALE 31%



UPCOMING PRINT SCHEDULE

ISSUE AUTUMN/WINTER  SPRING/SUMMER
COPY DEADLINE 31 AUGUST 03 MARCH
DELIVERY DEADLINE 20 SEPTEMBER 17 MARCH

ON SALE DATE 11 OCTOBER 28 APRIL

MOOD ISSUE NO.4




PRINT RATE CARD

ADS

INSIDE FRONT COVER DPS
IFC GATEFOLD (4 PAGES)
OUTSIDE BACK COVER
INSIDE BACK COVER

1ST DPS

2ND DPS

DPS BETWEEN CONTENTS
DPS FRONT HALF

DPS RUN OF PAPER

PAGE FACING CONTENTS/MASTHEAD/TOC
PAGE SPECIFIED POSITION
PAGE RUN OF PAPER

CREATIVE SOLUTIONS
6 PAGE CAMPAIGN SHOWCASE
EDITORIAL /SPONSORED

ADVERTORIALS

BRAND PROFILE STORY 4-6 PAGES
PORTRAIT 2 PAGES

*PRICE PER PAGE COST STRUCTURE

45.000SEK/5.000€
80.000SEK/ 8.500€
50.000SEK/5.400€
25.000SEK/2.700€
36.000SEK/3.800€
34.000SEK/ 3.700€
32.000SEK /3.500€
30.000SEK/3.200€
29.000SEK/3.100€
25.000SEK/ 2.700€
23.000SEK/ 2.500€
19.000SEK/ 2.000€

PRICE BY REQUEST
PRICE BY REQUEST

PRICE BY REQUEST
PRICE BY REQUEST

NOT INCLUDING PRODUCTION COST*



ALL YEAR PREFERRED PARTNER

A) THE DIGITAL VERSION OF ODALISQUE WILL BE INCLUDED IN YOUR PLAN -
100.000 AD-IMPRESSIONS PER PRINT PAGE.

B) 100 NUMBERS OF ODALISQUE PER ISSUE WILL BE SENT TO YOUR PREFERRED RECEIVER.
C) TAKE PART AS SPONSOR TO THE LAUNCH PARTIES FOR THE MAGAZINE.

INSERTS (PROD NOTINC.)

BOUND 8-16 PAGES
LOOSE 8-16 PAGES



CONTACTS

SANDRA MYHRBERG

EDITORIN CHIEF / CREATIVE DIRECTOR
SANDRA@ODALISQUEMAGAZINE.COM
+4673.643.16.56

MICHAELA MYHRBERG

EDITORIN CHIEF / CREATIVE DIRECTOR
MICHAELA@ODALISQUEMAGAZINE.COM
+4673.838.33.43

MEGHAN SCOTT
FASHION DIRECTOR
MEGHAN@ODALISQUEMAGAZINE.COM

KLOKIE GROSSFELD
TECHNICAL DIRECTOR / COPY EDITOR
KLOKIE@@ODALISQUEMAGAZINE.COM

PARI DAMANI
BEAUTY EDITOR
PARI@ODALISQUEMAGAZINE.COM

CLAUDIA FRIED
WEB DIRECTOR
CLAUDIA@ODALISQUEMAGAZINE.COM

ARDA EKEN
JUNIOR WEB EDITOR
ARDA.ODALISQUE@GMAIL.COM

JORGEN AXELVALL
TOKYO LIAISON EDITOR
JORGEN@ODALISQUEMAGAZINE.COM

ELLINOR STIGLE
NEW YORK LIAISON EDITOR
ELLINOR@ODALISQUEMAGAZINE.COM

JOSEF FORSELIUS
STOCKHOLM FASHION EDITOR
JOSEF.ODALISQUE@GMAIL.COM

ANNAKLEIN
PARIS FASHION EDITOR
ANNA@ODALISQUEMAGAZINE.COM

JOSEFINE ENGLUND
MILAN FASHION EDITOR
JOSEFINE@ODALISQUEMAGAZINE.COM

TSEMAYE OPUBOR
CONTRIBUTING FEATURES EDITOR
TSEMAYE@ODALISQUEMAGAZINE.COM

HEAD OFFICE

ODALISQUE MAGAZINE
KAMMAKARGATAN 41

11124 STOCKHOLM, SWEDEN

FOR ADVERTISING AND COLLABORATION INQUIRIES,
PLEASE CONTACT MEGHAN SCOTT
MEGHAN@ODALISQUEMAGAZINE.COM



